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Beijing h::'a‘ Uganda’s Embassy in

and j Mounted a maj
ing "“]";;:l en shnmal;la;tm;l:em;dnsg
ingthen ™M Plus Expo in Shanghai, us-
i temational platform tomarket
npmtrrz:n\ﬁldlife, culture and husi-
The thre ities to a global audience.
Openc o g -day exhibition, which
At the g Unday and 1ins until today
and oy Nghai World Expo Exhibition
gether :Werghnn Centre, has brought to-
and exhipg 11sm stakeholders, investors
i tors fromacross the world.
L gat"'ﬂﬂ“s pavilion, visitors are being
Atfacts 'IJ displays of authentic cultural
gy Ocally made products and live
ing thel:erfurmames aimed at promot-
Offici I'mnmr as the*Pearl of Africa”
tion a5 at the embassy said the exhibi-
E) tms;fim of broader efforts to strength-
daand ST and trade ties between Ugan-
1 :"m(}:::d while positioning Uganda
, tiona] mumd;ﬁq‘nahon for interna-
| € eXpo provides i
. p 'p a strate; =
1M {0 postion Uganda as  premier e
il destination, renowned for its
ioi que wildlife, breathtaking land-
Pes a.nd)wann hospitality” embassy
The p;\;ijim 5
i on, strategically located
i mmlh;? the exhibition space, features a
| - Visual displays, traditional crafts
Uganpmnntlmal material highlighting
l1_lhs’tla_'s national parks, mountain go-
' L gl:erse wildlife and rich cultural
B Chiter
iIltengm saying the performances were -
-Nded to give visitors a first-hand ex-
d;p‘enmum Kce of Uganda diverse ethnic tra-

saIFda Statement yesterday, the embassy
ed mpl?::]mpatim in the expois expect
I}ogma mr':li:]}new tourism
: partnerships with inter-
nﬂ;ﬁgﬂmﬂ stakeholders and pro-
i ent in the hospitality sec-
e s St ik s e
Keti ajor eshibitions in China to mar-
Lits tourism and trade interests.

Last November, the embassy together
with the Consulate in Guangzhou and
officials from the Ministry of Trade, In-
dustryand Cooperatives, also participat-

| edinthe China International Import Ex-
| poinShanghai,where Uganda's pavilion
drewsignificant interest through cultur-
al performances axd tourism promo-
tion.

The latest showcase comes as Ugan-
da intensifies efforts to grow tourism
arrivals and foreign exchange earnings
| through destination marketing and cul-
."_ tural diplomacy.

i Uganda is widely known for attrac-
1 tions such as mountain gorilla frekking,
| wannah wildlife, the River Nile and a
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“iPhe Tourism Plus Expo is one of Chi-

s leading travel and Tospitality trade
exhibitions and attracts thousands of

i +<iiops anel exhibitors. LTl
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