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Tailoring delivery methods to women's
needs, leveraging the influence of female role
models, peer group learning and sharing.

Systematically monitoring and evaluai-
ing financial education programunes, to help
identify any diverzence in expectations,
learning preferences, and programme out-
comes between male and female pardecipants.
Pairing financial educaton with access
to specific products and service thus giving
womena chance to apply what they have
learned as they receive a service. Account-

Digital literacy can enhance
“women’s financial inclusion
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4 ; A $ 0f 2013, an estimated 767 million people

Is of utmost importance, especially now when

women are increasingly heading househo Oppartunities. The glabzal

lived below the international poverty line | b
revolution in mobile technology

of $1.90 a day, but how many of these are

-shown that women and girls fare worse than

“men and boys on a range of factors that may

- bredispose them to poverty, including having

asource of income, asset ownershi P and deci-

- Sion making within the household. Majority

-~ ofpeople living in poverty, lack even the most

2 basv;.f‘mancial services. This matters. Access to

_ the right financial tools at cri tical moments can

- determine whether z poor household is able to

X capfure an opportunity to move out of povarty
or absori a shock withont being pushed deeper
mta debt.

The global revolution in mobile technology
along with rapid advances in digital payvmenr
Systems is creating opportunities to connect
poor households to affordable and reliable fi-
nancial tools through mobile phones, and other
dlgita_l platforms. These digital platforms can
:_ontnbute to closing the existing gender ga pin
Imancial inclusion, affecting both the demand-
nid supply-side factors that underlie women’s
trrent exclusion from financial systems.

With the fast-evolving financial landscape, 1
-ncial literacy is critical to avoiding high levels
- debt, excess fees for financial products and
cessing credit. Digital literacy is an essential
wponent of being able to develop inecessary
oais to effectively use digital devices for
necial transactions. Together, financial and
I iral tools needed for acceler-

tal inclusion and achieving

11C mobility,
“'5.‘_‘&1 women's C-L'(l]'l()];’:iC Ciﬂ,]O\\"(‘!‘]li‘C!‘af

women and girls is still unknown, Research has

Uganda and are the primary providers of their
{amilies. Women at the base of the economic
ladder need to be provided with affordable tools
Lo save, obtain credit and make investments
to better help themselves and their families. If
women ¢an access, use, and afford a range of
financial services, then they will better man-
age economic assets to cope with shocks and
stresses, adapt to changingeircumstances, and
transform their lives positively.

Digital financial literacy through building
awareness of digital payment methods, can en-
sure women, regarcless of financial status, cur-
rent literacy levels and geographical distance
from the major town, are empowered with all
the necessary information on initiatives and
digital options available to then.

Although the growing access to financial
service in Uganda has, for the past few vears,
improved the wellbeing of women, many chal-
lenges persist - lower level of education and no
prior experience with formal financial system
among the wamen limit their capacity to make
optimal financial decisions and use available
financial serviees, The role of digital financial
literacy in preparing womnen to cope with the
emerging development in Lthe financial system
and enhancing the outcomes of financial inclu-
sion is paramount. Closing the financial access
gender gap is not simply a matter of social
justce. It is also a driver of economic progress.
A study conducted by MasterCard Index of
Women Entrepreneurship (MIWE) revealed
thar women own 69 per cent of businesses in
Uganda, the third highest percentage of women

e alang with rapid advances in digital

payment systems is creating
opportunities to conneact poot
househelds to affordable and
reliable financial tools through
mobile phones, and ather digital
platiorms.

business holders worldwide. Despite this being
the case, women’s inclination towards business
is still greatly undermined by limited access to

financial education and opportunities.

Closing the gender gap. While digital finan-
cial literacy alone cannot overcome all the
harriers to aceessing financial services, it can
help women's financial well-being by improving
their financial knowledge, attitudes, and skills.

It is for the above reason that FSD Uganda
has undertaken projects over the years aimed
at enhancing digital and financial literacy. In
an attempt to address the challenges affect-
ing the financial attitudes of women and spur
female economic empowerment, FSD Uganda
has in line with the National Financial Inclusion
Strategy and financial literacy goals, adopted a

variety ol traditional and more innovative ap-
proaches to delivery:

Facilitating access to informarion and advice
tiwough multi-channel delivery such as loca-
lised messages for mobile money servica users
and local radio stations that seek to become
the reference at the national level through
consumer-friendly awareness and communica-
tion canpaigns.

ing for timing and location and harmessing
existing learning environments and networks
through life-cycle approaches such as address-
ing women in key stages of their lives: having a
child, starting a business, farming, ete.

The regulators/government and Financial
Services Providers (FSPs) have arole {o play
in accelerating wormnen’s financial inclusion.
They have a dutv to promote and implement

financial consumer protection and capability
mitiatives. The regulators need tomake it a
requirement for FSPSs to betler understand
the demand side, regulatory and infrastruc-
ture barriers for women’s firancial inclusion
and build capacity on improving curricula,
property rights, collateral requirements/
collateral vegisiries and initiatives aimed at
providing low cost digital services.

Given the enormity of the task of digital fi-
nanciat literacy, concrete steps are needed 10
narrow the economic gender gap and l‘qster
sustainable development. Effective digital

financial literacy interventions may need (o

address different root causes and be designed

with the learning styles of men and women

s mind. However, like the proverbiat ‘horse
and carriage’, efiorts to improve financial
capacity and to raise financialliteracy best go
together; it makes for an easier and move suc-
cessful joumey.
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