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Counterfeit goods do not ap-
pear on shelves by magie. They
arrive through connivance.
Stay vigilant. Stay honest.
PHOTO/GEOFFREY OYET
OKWERA.

for when shopping

Not every trader selling fake goods is trying to rob
you. Some are victims themselves, duped by manu-
facturers who supply counterfeit products and dis-
appear. When you shop, stay awake. Your vigilance is
the only protection you have.

BY GEOFFREY OYET OKWERA

ane Namubiru purchased a bottle of

Juice from a roadside vendor around

the Northern Bypass junction, be-

tween the route leading to Ntinda
and Kisaasi, suburbs in Kampala, on one
busy evening. This was before the Kam-
pala Capital City Authority (KCCA) evict-
ed hawkers and informal traders oper-
ating at busy road intersections and the
streets across Kampala city Along with
the juice, Namubiru also bought cooking
oil,sugar and a number of skin-care prod-
ucts for her children,among other house-
hold items.

After a busy day of accomplishing the
day’s work, she headed home to Kisaa-
si, carrying the quiet satisfaction that
comes after endunng the long hours and
hustle of Kampala's routine work.

Namubirus relief, however,soon turned
to a matter of concern. During the ongo-
ing national products awareness cam-
Ppaign by the Uganda National Bureau
of Standards (UNBS) in Mukono dubbed
Ffa Kumutindo, loosely translated as
*“Mind About the Quality”, Namubiru was
shocked to leamn that many of the prod-
ucts she had been routinely purchasing,
did not conform to the required stand-
ands.

This ongoing campaign is intended to
help Ugandans verify the authenticity of
the goods they consume in their home-
steads. Since then, Namubiru has devel-
oped a citical eye tobe able to detect gen-
uine products, following her shock discov-
ery that the juice she had been purchasing

at the northern bypass did not meet the
required standard operating procedures
(SOPs).

The juice lacked the quality assurance
mark issued by the Uganda National Bu-
reau of Standards (UNBS), commonly
known as the Q-mark, as well as the rele-
vant statutory reference for frunt juice prod-
ucts. Under Uganda's regulatory frame-
work, frut juice should comply with the US
EAS 772019 standard, which was also miss-
ing on the product’ label. -

The revelation raised serious doubts
about the authenticity of the juice Narmub-
iru had bought. Yet despite the red flag, she
found herself with Little recourse. Having
purchased the product from a street ven-
dor, there was no clear avenue through
which she could trace the trader or lodge a
formal complaint.

Just like Namubin, many Ugandans con-
sumeé products with little scrutiny often une
aware of whether they meet the required
safety and quality standards. This lack of
vigllance has created an opportunity forun-
sarupulous traders to take advantage of un-
suspecting consumers by duplicating labels
of genuine products. Among the common-
ly affected itemns are fruit juices, body lo-
tions and oils, as well as cooking oil,
among others.

Another consumer, John
Ndaigi from Mukono, was
shocked to discover that
the sugar he had been buy-
ing from his local shop for
home use,did not actually meas- .
ure the kilogrammes he would nrde:Con-
cerned, Ndaigi alerted UNBS officials,who

CAI.L TO lCTION

Peter Hakuzn.n busnness r.onsul-

tantin Wakiso, has welcomed the
initiative to engage the public,
describing it as a vital step toward
educating Ugandans on how to
distinguish genuine products from
counterfeit ones.

He called on the standards body
toinstitutionalise such outreach
programmes, arguing that regu-
lar interaction with communities
plays a key rolein exposing subs-
tandard and fake products circu-
lating on the market. :

Hakuza adds thatonce counter-
feit and sub-standard goods have
beenimpounded by the standards
body, there should be no compro-
mise whatsoeverand these pro-
ducts should be allowedbackin
the market.

*Some traders connive with cer-
tain producers tosneak these

Pr ducts onto their shel
Continuous vigilance, coupled
with zero tolerance for corrup-
tion, should take centre stage in
the fight against products that do
not conform to standards,” Haku-
za emphasizes.
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Increasad awareness

Sylvia Kirabo, the UNBS Principal pypy;.
Relations Officer. says the focts sheald
on educating consumers about cery; ,-M
products while maintaining contines ,
alogue with traders to encourage o
ance and uphold product quality

*Traders should not see us mereky a5
enforcement authority They need 1o,
derstand that product compliance is .,
a business enabler without proper auth, .
ization, they cannot legally placetherr pr-;.
uctson those shebves."says Kirabo

A recent survey conducted by the 1.
audit team on various locally produe
goods including: foods, drinks, bevero..,
:mdummvakd that some prod ..

The survey further revealed r-:s:nna
parities in compliance. Across retal o
and wholesale vendors, the eastern re
recorded the highest number of norec.
pliant goods, followed by the northe;
western,and central regions of Uganda, ‘

Strengthenmarket surveillance
According to Daniel Arorwa. an expe=

safe or fraudulent procucts. He emphes
that parents, retailers, and the wider
must stay alert and exercise caution

*“We will continue intensifying our ma-
ket surv 0 UNCOVET ANy SUspicicy.;
products and ensure compliance with oo

ty standards” Arorwa says.

He underscores consumer participaticy,
as important as official monitoring,
ating that the public plays a crudial role i
reporting products that appear unsafe

furthercalls on
holders; including traders, regulators,
consumer advVOCACY groups o strengthen
collaboration so that unscrupulous bys.
nesses and traders who fail to comply with
standards can be held accountable.

This, he emphasizes, is key to protectiz -

consumers, promoting fair trade, ans

* ensuring that products on Ugmdi::

shelves meet safety quality and meas.
urement standards. Arorwa nates
that some traders unknowingly s 1
unaware of the true condition o¢
the products Hereveals that cenain
manufacturers are deliberately dup-
msthseuadashvmhzmma.
feit products.
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