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The Chinese entrepreneur
who made Kampala home

Wy Yiming arrived in
Kampals to pursue
business opportunities
in Uiganda's growing
technology sactor. At
the time, he sayz he
was simply planning to
establish oparations,
build clients and ex-
pand his business.

EY PATRICK SSENTONGO

efore the name “Handsome

Jimmy~ began trending across

Upandan screens, he was

stmply We Ymmung, @ soffware
entrepreneur guiet!y bulding
systems 1z Kampala Today, that
same man switches between client
mesms and television appearancss
wath su—pnising ease, hit story
staddlme busmess, cwlure and an
unemented kmd ol fame.

He came to Uganda to build a
he spezkx copversanonal Luganda,
eat Rolex op bury mormmes. and hax
became one of the most recogrusabie
foroi face on Rampilz welevison.

Wu Yimung, popularly known
calme 2« Handsome Jimoy has 1n
recent weels Grewn renewed public
attention followmg his appezrance
on the daung reality progamme
Fello Nr Righr where miewers
watched an unscnipted connecuon
unfold between him and one of the
camtestanty.

But &t was not yust the ramance that
caught atention 1 was the ezse with
winch 2 Chmese :z:ianz_‘nzngz!ﬁ
2 de=ply lozzl socz] space speziang,
Jolang 2nd relatmg 1 wazys that felt
:zgamei‘f\'fz:mxz:

Theepesode 2med m March thicyear,
sparked wide discussion on sogal
10 2 man they had zlready seen
before but never fully understood.
Yet beyond the television spotlight
lies z lcnge: story of mgmuon_
emr,rm:s}z;m.}-v ladaptanion
and belonging in a aty that has
grzdually damed bim a5 one of jts
ownL

A business trip that became 2 fife
stay

growing technology secior. At the
tme. be s2ys he was soply planming
1 estzblich operations, budld clients
and expand his business Fame was
nowhere I the picqire.

Today, be runs IGoid Software,
2 Kampzla-based enterprise that
provides point-of-sale systems,
stock management software and
digita] solutions to supermarists,

pharmacies, restaurants and
whalesale

Friends and colleagues describe him
2¢ methodical, reserved and deeply
consistent, traits that helped him
gquietly build 2 customer base in 2
compentve sector

Bint Bke many foreizn entrepreneurs,
the early years reguired more than
business acumen

Navigating a new culture, unfamiliar
systems and social distance often
comes with quiet challenges,
moments of misunderstanding,
adjustment and

Somewhere between software
instzllations, client meetings and
navigating dty traffic, Wu began
learming how 1o live in Kampala not
Justworkinit.

He picked up Lugznda in fragments
at first with greetings, directions and
expressions of thanks.

* Webale nnyo; meaning thank you
very much, was among the earliest
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Thoaneloar to
him say little has
nhﬂﬂ?ﬂd in his
dnlly rourtinn

Hp eontinies to
Avnrane anftwarr
oparations, nt-
tand cliant mae-
tings and pumsue
mumic nen par-

. annnl prasion
rather thann
commarzinl pur-
it

His aonps. In-
cluding playful
tracke suchas
Asilizizn and Ba-
mulete, have cir-
culatad online,
while 2 eollabo-
ration with Ugan-
dan artiste Kali-
fah AgaNaga in-
troduced him
furthertoen-
tertainment au-
diences. He en-
joys creating.
But business re-
maine the foun-
dation.

Wu Yiming's 2ppeared on the dating reality programme Hello Mr. Right, znd
made connection with one of the contestants. PHOTOS/ PATRICK SSENTOGO.

phrmse fie |emprrmet!

What hegan ot converien:,
wradualty hecame conTe
hie Lupanda remains e
but eomfitlent enongh to SR,
strnper ant! amise customeT

“Hr proet: ',,,,,],|. o Lueans
hefnee thes realise yrhe he s
Dalaual Ssehylime, @ crew MeTbe,
of the seality
mmediately breaks the barrer

tond frullower the I-n e
Matnoke and groundnu! sanye,
hecame repular mele. The T le
Ugande’ iromie street snack, b,
part o hes dajkr rmrtine

“These are the habits 0f someny,
whn has settled * saye 'l".‘.v'y
sociolngist Joyee Mabhbose-
“Imegration w oflen seen I 1,
small.repeated chowres peapie mge,
every day”

Wu puts it mare simply 1 Jep.
Uganda because the people are 1y,
and welcnming ™ he says “Thes .
opermass m how: permle relare -

wotirt Toa o

1 ey

TV dhow “Thy

Handsome Jimmy i bo=n

The name Handsome iy g,
nnt emeree from brandme DNy,
or calculated image-makme 1t ope.,
orzmically rmime

Friends began using it cas ')
n videns and public :J’T""a'dl. =
Social media users picked

ttachme it 10 clps of hus LU.A d

speaking skits. music snip t{n .
and humorous mteractions &
the nickname became )
recogmsable than his real name

In an &2 where many ’.hl—’ VIraim
through exaggeration, 7 -
appeal has followed 2 qui
built on cunosrty comsistenicy and 5,
unfarced embrace of local cultire

By the time he appeared o ic
Mr Right he a.]r:ad7 hada
but sowng followme.

Television simply widened 13,
audience The dating prozramm.
hosted by Henry Armnaitwe a);5
Mr Henne has built 2 loyal Sundz
evening following by leaning :-'
spontanerty rather than scopie
drama

That format proved prvotzl It j
ot mtroduce Jomormy it revealsd

During the March episodz, vie
watched as he connected
contestant identified 2s Shamim,
while reactions from fellc
contestants and family mem
plzyed out in real time Clips o,
the episode drculzted wadsiy on
fueling cunosity not just r_.)
relationship, but zbout the man
himself

modes:

“People respond when somet
feels genuine,”

Beyond the cameras

where vishiliry is often 2z
pursued, Jimmy

letting it find
“Itis xmoc"tz:n to slow
enJoy moments 2s they come” he

Ugandahaslcng attract=c fo

Many arrive for opportunity Some
leave Others stay.

What makes Wu Yimings st
resonate is not just that he st
but how he stayed. Not thr
spectacle, but through participation
Not by standing out but by m_“g
blendingin.

CamScanner



https://v3.camscanner.com/user/download

