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Women in creative sector call 
for more funding, collaboration 

next generation believes that anything = Grounds yesterday 
BYBUSEIN SAMILU ispossible"she added. Participants urged the government 

According toEva Zalwango,the Gener- - and private sector to prioritise funding 
KAMPALA. Women in Uganda’s cre- | al Manager of the American Chamber  forwomen-led creative ventures and en- 

ative industry have called for increased . of Commerce of Uganda, opportunities - couraged womenin the inchustry tosup- financial support and stronger collabo- : in the creative sector are expanding,but | port each other through mentorship rations to enable them to expand their | womenstill facebarriers. . : and partnerships. 
ventures and achieve financial inde- |- “At American Cham Uganda, we be- -  In the 2025/2026 Financial Year, the 
pendence! strongly mbstrengthenipg private | government allocated Shs66 billion to 
The call was made during the Annual tor growth through inclusive partici- | support the creative arts industry as 
Women's Day Forum organised by the | pation.Whenwomen thriveinbusiness | part ofeffortsto boost the sector. 
American Chamber of Commerce of | and leadership,économies growstrong- : .~ Speaking at the same event, Ambas- 
Uganda, where participants discussed - er,innovation expands, and communi- : sador Rosa Malango, the Special Presi- 
opportunities and challenges facing ;- ties prospershesaid. .| dential Envoy for Tourism and Trade 
womeninthecreativeeconomy. = m : and former UNDP Resident Coordina- 
Speaking at the event, Ms Louisa Kiwa- 3 - . . - tor,said women play a significant rolein 

na,the co-founder and director of Kun- 4 p e Uganda's creative economy. 
da Kids and creator of the children’s ; i : “Uganda’s creative economy contrib- 
show Kundaand Friends,said womenin | . | utes between three and 4.1 percent to 
creative spaces play a vital role in shap- ; : our GDRequivalent to about Shs4.2 tril- 
ing society through storytelling, innova- N lion. Between 42 percent and 33 percent 
tion,and leadership. - : ‘Budget. Inthe 2025/26 Financial : ofthe creative workforce, particularly in 
“As women in creative spaces,weare : Year, the government allocated film, audio-visual,and crafts, are wom- 

storytellers, builders, innovators,and : Shs66 billion to support the crea- | en’shesaid. 
leaders. Through our ideas, art, voices, : tive arts industry. Amb Malango emphasised that the 
and work,we can inspire change}Ms Ki- |  creative sector should be recognised as 
wanasaid. She noted that the creative economy, - akeyindustryrather thanmerelyahob- She noted that many womeninthein- = comprisingindustries such as fashion, - by, noting that technology and global dustry have had to work harder to gain ~ film, music,digital media, design, crafts, | market trends present growth opportu- 
recognition and called for greater sup- - advertising, and cultural tourism, has  nities.She added that with theright sup- port systems, " become one of the fastest-growing sec- . port,creative entrepreneurs can transi- 
“When one woman succeeds, she cre- . torsglobally. tion from the informal economy to or- ates space for many moretofollow.To- - The forum was held ahead of Interna- - ganised industrial vahue chains,helping 

gether we can build communities . tional Women’s Day celebrations,which ' the sector contribute more significantly 
where creativity thrives and where the - Uganda marked at Kololo Ceremonial  tonational development. 
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