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Construction sector driving
Uganda’s economic growth

kot?
Uganda's paints industry has gone through a raft of changes tha.t h:ave seen the two Uwa:::gm;ﬂ:ple .
malor players battle to own a slice of the market. Prosper mogozine s William Lubuulwa greensits mm)pmens:;.”"_ln o
Interviewed Mr Chris Nugent, the managing director for Kansai Plascon. on the new low tints and shades combined withy

developments In the industry and how they are coping.

clashing accents of terracotta ang|
purple.

The current trend in Uganda jq
moving towards more natural gray
and lighter colour combinations ae.
companied by bold brightly colotireg
feature walls.

International colour trends qpq
slowly moving away from the grq
and charcoal palettes, the intrody..
tion of bright colours combined wjyy,
cooler more sophisticated accenty
seems to be the order for 2018 apn,
moving forward.

How s Uganda's current ecqnom,
sltuation affacting the paint jnq,,, -
try7 Ara there reforms you woy, |4 (Ikg
to sea to boost the Industry?
According to research by Ecqo.
nomic Policy lRilsen'mh E::tre_ Bug;_
ness Climate Index improve py 5,
percentage point to 93.05 dyring toz
January - March 2017 quarter from
8797 in the October - DeCemper 30,
quarter. Thisisan indlrc;;:):?, g:a‘ t
country isonarecove oma
economic slump that we eyflen ce::
before, during and after y)o 2015
eral election. |
ge';“he construction sector,n wh;,
the paint industry1sa playf. is driy.
ing economic growth fi Ugﬂ"da,
contributing about 10 to | per cent
of Uganda’s Gross Domes{ Prod, ct.
A man paints a wall. The paints Industry In Uganda has seen some players Join the market. pHoTo BY ISMAL KEZALA In addition, the sector aj contrj},_
utes 40 per cent of jobsfeateq by
the private sector. Despifherece, A
upsurgé of inflation, thrector hag
maintained a steady gWth Path,
growirlg dt about 10 pe|9m anny,.

ally. -« :.
éoven\ment has emfked on

ambitious plan to pughiddle j,_
come status for its citfiS by 2044
whichi means it is inve& highly i,
infrastructure and ot’ INdustrjy;
services [ike power arfergy. Ty;
has significantly boos Productjoy,
and distribution netja“-}lowe‘,e,,

tis a few weeks since Kansal Plas-  You acquired assets and distribution
con announced the acquisition of networks of a brand which was en-
Sadolin. How has the market re- Joying a lot of support In the market.
sponded to this news? Have we seen the market share drop
Overwhelmingly I must say. One "  or Increase as a result of the acquisi-
of the most surprising things for us  tion? What Is Plascon doing to con-
has been the feedback on the name  solldate this market share?
change; and expectedly so; from It is still too early to tell the effect
Sadolin to Plascon. We have had to  that this has had on market share. We
investalotintryingtoexplaintoour havea lot of old stock on the market
customers this new dynamic. Sado- that we are phasing out slowly. We
lin is a trade name that belongs to  have carried out dealer and painter
our previous partners and following  engagements that have allowed us to

the acquisition, the business had to  maintain a stronghold in the distri- inflation remains ch is nop
change the name of the brand and  bution networks across the country. good for the econorand for any
products to Plascon. We are, therefore, confident that business to thrive. |

Our go tomarket strategyhasbeen *. we have maintained our market .. ‘kha
to continuously engage customers, - share and in fact are looking to ex- What Is the future™"® paing |,

reassuring them that whereas the - pand our distributor networks, prod- Chris Nugent is the managing dustry In the East {F‘n feglon |p,
name has changed, the product has  uct offerings and other services for director of Kansai Plascon. general?
remained the same. Our customers industrial, decorative and automo- As mentioned & there

are coming around and embracing tive paint. good. indicators g People ap.
the new name, With new innovations and tech- are looking at growth in excess 0f 10 moving from low?Me statyg to

nologies that best serve our evolvi ent per annum over thenextfew - middle income stzat @ high
Many players are coming Into the ving - per cent per Tate,

customer trends and needs, Plascon  years. Thisislargely drivY the fact tha
market. How is Kansal Plascon navi- is set to dominate the paint'industry Additionally, opportunities lie Uganda has a verfithful Dopu]at
933"9 these °h:"°"9'ﬂ:stt'm957 4 in the foreseeable future. in the fact that Uganda has a very  tion that is c:xx:ai.x;’ 3§e and cregt.
ur promise to our customers has ulation withmorethan50 ing a huge d ousing p:
alwaysbeen that we give themgreat How would gl s

you describe the paint per cent of the population under 20 ~ forecasts a promi Market f,

service and value at the best pricewe  industry current! What are the | idi igh demand for hous- paint ind A
can. This has not changed. They are 4 i sy prouiding gTHIEH 2 et

I the
sues, whereare the opportunitiesand  ing. Industries are also growing, fos- Africa, particy East Afrjo, :
confident of our company and the ! whatare the challenges? ile‘%ed by improved infrastructure, on a fast frack t?nOmicAgl: uls
change of name has not affected this These are exciting times for the the discovery of oil in Hoima, stable  There are a lot g®Stment Oppor-
co’?‘}ﬁﬁieg::; PPl 5. gnst;rucnon mdgsatlrly. Ugandais a electricity and other energy and a tunities for forPUSinesses
OWINg economic: and with i i i : i itPOost i -
relaxed either. We have embarked on Y and with it, growing middle class. Asaresultthe this comes witPOst in the ¢,

ed eitk arked many of its industries. The expecta- demand for industrial paint and as-  struction and ajOtive se i
a nationwide market sensitisation tion is that the construction sector  sociated coatings will grow. project that thit ind, o e
effort to continue creating aware- will grow at double the rate of Gross continue growt about 19 t

. nessabout the Plasconbrand, -« -- ‘ pomestxc Product: This-means we What are the new painttrendsonthe . per cent acros¢egion. i3
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