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Counterfeiting remainsoneofthe 
‘mostpervasive yelunderestimated 
. Uratstoinnovation.publicafetyand 
economic growth across Afica. 
Withcounterfit poods accounting for 

asipnificantshare of lobaltrade, and 
aneven higher proportion in African 
markets,the challenge extends fa be- 
yond lost revenues o include job de- 
struction, weakened industics, and 
serious health and safty isks for con- 
sumens. 
Atthehesrtof hisightistheneed for 

strongerintellectual property systems, 
elfectve enforcement and greater pub- 
lic awareness.As o-chair of the Intr- 
natiohal Trademark Association's An- 

~ i Countefeiting Middle East and Afi 
ca Subcomumittee Brian Kalule,who's 
alsoa partner at AF Mpanga Advocatcs, 
sitsattheforefrontof regionaleffors o 
confrontthis challenge. 

{ s experience n corporate and com- 
~ mercal aw banking and fnance,tech- 

nology, media and telecommunica- 
tions, intellectul property and dispute 
resolution mabes him a leading tech- 
nology and IP lawyer in Uganda, who 
has advised major global companies on 
comples rose-bordes matters. 
Heis als helping toshape strategies 

thataddresslegal gap,strengthen bor- 
der and enforcement capacity,adapt 
gm: best practicesto local contexts, 

imilhwubhc 
In this interview he shares insights 

onthe realites driving counterfeiting 
in Africa,International Trademark As- 
sociation'sstrategic priorities, and the 
iical ole businesses, especially small 
and medium enterprises, must play in 
‘building an innovation-driven econo- 
my. 
What are the most pressing chal- 
lenges driving counterfeiting in 
Ugandaandacross Africa?. - 
‘Oneof the mostsignificant challenges 
in combating counterfeting i the ab- 
sence of comprehensive anti-counter- 
feiting legilation. In Uganda, the pro- 

-~ posed Anti-Counterfeiting BilFhas re- 
‘mained salled in Parliament,leaving 
enforcement agencies without aclear 

| legal framework. Similar gaps exist 
across many African countries, weak- 

. ening coordinated regional responses 
and allowing counterfeit networks to 
persist. 
‘Porous borders further exacerbate the 
poblem,ensbingcountertelt goods 

Counterfeiting: Africa’s 
silent threat to innovation 

| 
Brian Kalulo warns that counterfeiting threatens Afica’s inovation, public safaty, and economic growth, caling for stronger 
laws, enforcoment, public awareness, and activo SME participation to protect intellectual propsrty. PHOTO FLE 

rica Subcommittee is prioritizing leg- 
islative advocacy to support the enact- 
mentof stronganti-counterfeiting laws 
across the region. At the operational 
Jevelcollaboration with customs au- 
thorites aims tostrengthen detection 
andinformation sharing mechanisms. 
Targeted capacity building initiatives 
for enforcement agencies wil also be 
critcal in equipping officials with the 
Knowledge and tools needed to effec- 
tivelycombat counterfeiting. 
The International Trademark As- 
soclation operatos globally. What 
challengesandopportunitios ariso 
when adapting international an- 
ti-counterfitingbest practicesto 
contexts? 
One ofthe biggest differencesis cul- 

tural. In some socleties, the consumy 
tion of counterfeit goodss heavily s 
‘matized;tis almost socially unaccept- 
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able to bé seen using fake products.In 
contrast in many of our societies, con- 
suming counterfeit goods s often toler- 
atedorevennor 
“This acceptance largely stems from 

alack of awareness about the dangers 
of counterfeit products. Take counter- 
feit medicine as an example. Atbest,a 
‘patient who consumes fake medicine 
will not recover, At worst,the product 
could be toxic and cause serious harm 
orevendeath. 
‘The greatest challenge, therefore,is 

awareness. We need to educate the 
public, policymakers, and enforce- 
‘ment agencies about the real dangers 
of counterfeiting; not just to business- 
es,but to public health,safety.and long- 
term economic development. 
‘What strategies are you prioritizing 
and how do you plan to engage stake- 
holderstodeliver results? 
Ourfocusison three key areas. 

Firstis online anti-counterfeiting. The 
rapid growth of e commerce has Signif 
icantly worsened the problem, allow- 
ing counterfeiters to reach consumers. 
directly while evading traditional cus- 
tomsand enforcement mechanisms. 
‘We will focus on counterfeiting with- 
in the digalecosystem, examining 
emerging trends, challenges, and po- 
tential solutions. 
‘Second, wewill prioritize customsand 
law enforcement engagement. This 
includes designing and implement- 
ing specializsd training programmes 
aimed at equipping officials with ad- 
vanced knowledge, tools, and intelli- 
gmzmddmmdwnbuewmgfint 

e oy and advocacy will re- 
‘main amajor focus. We intend to ac- 
tively contribute o legislative reform. 
efforts and policy development across 
the region to strengthen intellectual 

property protection frameworks. 

What would bo your mossagn 
Ul.nd-n businossos, 0spacia|. 

all and modium-sizod ontoy. 
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protoctionand their rolain com. 
briingcountorfaiting? 
‘Small and mediumsized enterpi, 

esareabeolutelycritcal. They form 
backbone of the global econom, re, 
resenting about 90 percent of al b ; 
nessesandaccounting for more thar, 5, 
percentof global empioyment. 
However,businesses must recogn 

and adapt to changing economic r. 
alities. The global economy is xhim’ 
from one driven by industrial and p, 
‘mary goodsto one powered b innir, 
tionand reativity 
For cxample,around 40 percent o 
US cconomy i driven b intellecus 
‘property rights,and approzimatel; o, 
ertent ofthe value of S 500 com 
sl inintanghieasets 
“To grow our economy ten-fold, fror, 
about $50b to $500b by 2030, innors. 
tion will have to be a central driver o 
thattransformation.For thisto happen, 
brand s nd S st ke 
tellectual property seriously by resit 
1o thie I Tights and actvely enfore. 
ingthem. 
You are the co-chair of Intorna. 
tional Trademark Assoclation's 
Anti-Counterfeiting Middle East 
‘and Africa Subcommittee. What 
‘does this meanto you, and how do 
Youplanto uso this rolo toimpag) 
intheregion? 
‘The International Trademark Associ. 

ation s  global organization of brand 
owners and professionals dedicated o 
the protection of intellectual property 

It believes that strong intellectua 
‘property can fosterinnovation, 
‘economic growth, and ultimately bet. 
tersocieties. 
One of its key priorities is the fight 

against counterfeiting, which is a mas- 
sive global problem. According to OECD 
estimates, trade in counterfeit goods 
accounts for about 3 percent of global 
trade. 
In Africa,the figures are even more 

alarming. In Uganda, for example, it 
is estimated that up to 60 percent of 
£00ds on the market are counterfeit. 
‘The trade in counterfeit goods has 

far-reaching consequences. It disrupts 
legitimate businesses, leads to signifi 
cantlostsales, destroys jobs, and results 
in tens of billions of dollars in lost tax 
Tevenue for governments. 
Beyond the economic impact,cour. 

* terfeiting poses serious healthand safe- 
ty risks to consumers,undermines in 
novation by stealing intellectual prop- 
erty;and exposes the public to danger. 
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