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reviously, Uganda’s free-market

‘Beware of evolving competition law regime

_ _ : ket,and later raise the prices once the |
_ practices aimed at pushing com- | competition hasbeen eliminated.
nesses could engage in anti-compet- :

itive business practices that harmed

economy operated with mini
mal oversight of unfair business

pefitors out of the market. Larger busi

both consumers and smaller business-
es wit.}xout any legal limitation.

For instance, large businesses could :

sell their goods or services atlow prices,

often below cost, to attract customers
and drive competitors out of the mar- °

Similarly, a dominant company that :
. controls an essential service or infra-

. structure could charge very high pric- -
 es 1o its competitors while selling the !
. same service directly to consumers at

. buy one product in order to access an-

. other. In more common cases, bigger
; companies could merge their business :
operations with their contemp oraries :

Competition in the marketplace di-

: rectly affects the prices for goods and
- i services,the quality of goods and ser- : rket
! vices they receive,and the choices avail- : economy. The Wild West days of unreg:
able to them. Competition law regu- : ulated mergers, acquisitions and joint
lates how businesses interact in the : ventures in Uganda are over.
marketplace, particularly where their :
conduct or transactions may influence
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| consumer behaviour. Consumer choic-
. es in a competitive market environ-
| ment aredriven by price,qualityavaila-
 bility and innovation.
the Competition Regulations SINo.60 :
of 2025 to put teeth into the country’s
. competition regulatory framework.
{ in the market, buy out companies in or-
. der to take over their businesses or en- :
: ter into joint ventures with them, with
i putregulation. :
. avery low price,making it difficult for | However, recently, Uganda aligned ;
¢ other businesses to survive. Also, ser- | with the fast-growing regional compe-
vice providers could force customers to : tition regulatory standards by enact- :

. ing the Competition Act Cap. 66 and |

The new competition regulatory re-

* gime seeks toTationalise business trans-
: actions and conduct by market players
: to address the adverse effects of merg-
: ers,acquisitions and joint ventures on

competition in Uganda’s free market
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