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Thereis alot we can get from banana
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ond biggest producer of hananas
and yet be in the 70th position
among the exporters.,

Statfstics show that a consumption
e of one kilogramme of banann per
Person per day, which 1s incldentally
the highest consumption rate of ba
nana inthe world.

This mismateh has pushed AfriBia-
nann Products Ltd (GARP) to facilitat-
ing value addition so as o garner
export earnings as well.

Kin Muturi, a lecturer at Kyam-
bogo University and ARPs director,
savs this is at the forefront of the ba-
nana value-addition revalution in the
country,

During an interview at the ABP
Premises in Kampala, Muturi reveals
that there is much more one can pet
from a banana beyond just consump-

I‘ is fronie that Uganda ranks sec

Banana Juice
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tion as part of dict.

“The hanana plant as a whale is
Important,” he says as he goes ahead
to explain the various prociiets that
they make from hanana.

Vacrmm-sealed matooke

Since matooke s highly perish
able, it is peeled and vacunm packid/
vacuum sealed to give itashelf lifeof
four to six months when stored in a
chillled condition,

Resides the small loeal market that
comprises of schools and middle in-
come shoppers, there are upeoming
markets for these Kind of bananas in
Australia and Middie East,

A two-kilogramme packet of vae-
uim-sealed matooke goes for Shs
5,000,

“However, the challenge isthe peel-
ing culture of Ugandans bars someof
them from purchasing the bananas,
They would rather peel the matooke
themselves,” he notes,

Banana wine
Banana wine is widely produced in
Uganda. It is made from ripe banana,

TONOTR
Sinee its ineuguration in 2012,

AfriBanana Products (ABP)
has been able to commerelalise

over 12 innevations, Ineluding
Btarting up new jobs. It also has
A large baze of service providers,
consuftants and support stuff,

which were initially thrown away.

The wine is not any different from
the ordinary wine on market since it
undergoes the same processes.

In terms of value addition, one
buneh of bananas welghing 25k will
give one around 30 [itres of wine,

On the market, a 300ml bottle of
wine costs Shs5,000 while a 700ml
hottle costs Shs 15,000,

Therelore, one earns ShaG00,000
from one bunch, giving him or her a
profit of between Shsd00,000 and
350,000,

There are a few more production
costs such as water, yeast, sweelen-
ers and other ingredients, but the
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profits are st hoge,

“Praducers ke it opon them
selves o ehange [ngredionts after
mastering the process and we teaeh
them how to hrand thelr wine,™ aays
Muturl.

AP hins facllitated 2 number of
peaple to prodies hanann wine.

“We gt Interested people and
help them throngh technology trans
fer services, and offer them facllities
that they do not have,” he ardids,

Banann jnice

Ranana Juice does not reward a
farmer as much as wine does as it
provides $16 (Shs 57,9200 from the
same gquantity,

However, he says, one of the larg-
est producers, a heneficiary of ARPs
Earn as You Learn programme pro-
duces 1,500 hattles per day.

Bagn, mats, rugs

From hanana fibre, there are a se-
ries of items such as blodegradahle
bags ta replace the kaveera, and door
mats aned rugs.

Bio-degradable bags are supplied
to companies that brand their pack-
ages such as Bella Wine Company.

Currently, Muturi, who is also a
textiles expert, says ABPin collabora-
tionwith auniversity in Finland is ex-
ploring banana textile by developing
100 per cent banana moscuito net.

Briq and pap

These are made from banana
waste such as dry matter, stems and
leaves.

Biomass waste from fibre extrac-
tion and dried matooke peelings are
dried, carbonised and pressed into
briquettes, which are used for cook-
ing.

According to Muturi, nothing
should be wasted from a banana. The
stems too are processed into fibre
and used to produce different items
such as lamp shades, sanitary towels
and shoes, among others.

He also notes that results from re-
search indicate that paper made from
banana fibres is good for printing pa-
per or bank notes.

In collaboration with the Univer-
sity of Finland, Muturi believes soon
they will be able to produce hair
braids for women.

“We also want to soften the banana
fibre to the extent of cloth so it canbe
material for making cloths,” he notes,
nodding his head in approval.

Tissue culture seedlings

To get these tissue culture (TC)
seedlings, a tissue is removed from
ahealthy stem and taken to the labo-
ratory.

1t is then coaxed, using laboratory
methods, into developing into a dis-
ease-free and disease resistant crop
while there.

TC banana protects farmers from
losses due to diseases and there are
no post-harvest losses. A seedling
costs Shs4,000.

The other products that can be
made from banana include the fol-
lowing; banana flavoured yoghurt,
vinegar, banana flakes, candies, cos-
metics and shoe polish, banana flour,

used for baking bread and cake, jam
for bread and well farmulatad animnl
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ABP 5 an aqribusiness innovations
incubater for banana value chain de-
+welopment. It aims at eommercialising
and upscaling Innavations to impree
entrepreneurial skills, marketing value
chains and emphasises capacity build-
ing. for small and medium enterprises,
amaoneg athers.

The banana value chain agribusiness
incubator support systams in Kampala
and in Mbarara act as training centres
and onsite business incubation facili-
ties for anyone interested in banana
production and value addition for their
talents can be nurtured.

Additionally, ABP provides interested
arties with equipment, links them to
th local and international markets
and manufacturing as well as provide

themn with capital.

“Our aim is to help small-scale
entrepreneurs increase their earnings
through value addition. Organisations
such as Green Heat in Matugga, Tex-
Fad in Bweyogerere and Eco-Friendly
Innovations in Kireka, support our in-
cubation facilities in Kampala,” Kimani
Muturi, the ABP director, explains.

The business incubator has pushed
anumber of farmers into producing
mare banana, and expanding their
plantations.

AfriBanana Products (ABP) warks
with organisations such as Africa Agri-
business Incubator Network (AAIN),
Forum for Agricultural Research in
Africa (Fara), Uganda National Coun-
cil for Science and Technology and
National Agricultural Organisation
{Mara), Curad and universities such as
Kyambogo and Makerere, 1o achieve
its goals.

expert’'s notes
The aim

We want to upscale what
we are doing and to ensure
that Ugandais widely
known for exporting ba-
nana worldwide and place

_itwhere it is meant to be
in value addition and other
products,
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