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Exporting fruits is prof
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The global organic food and beverages market
is expected to reach Shs1,020 trillion by
2022, You can be part of those that will earn
from the market by starting a fruit export
business, writes Dorothy Nakaweesi.

id you know that if you start ex-

porting fruits and vegetables, you

can actually build a self-sustaming
business?

Many Ugandans have ventured into
this area and understand what we are
talking about here.

The advantage is that Uganda is en-
dowed with a diversity of fruits and veg-
etables which are grown countrywide.

These include avocado, butter fruit,
passion fruit, water melon, pineapples
and mangoes, among others.

This provides you with an opportu-
nity export organically grown products,

whose demand is high internationally.

The global organic food and bever-
ages market is expected to reach $3276b
(Shs1,020 trillion) by 2022, according to
a report compiled by Allied Marker Re-
search.

The growth of the organic market over-
all, according to the repaort, is attributed
(o rising income levels, unprovement
of organic farming techniques, and in-
creased awareness regarding the health
advantages of organic foods.

In other words, the availability of all
these fruil varieties and vegetabies
should be reason enough for you to think
about investihg in the export market.

According to Newton Buteraba, the
chief executive officer of House of
Wealth, a local firm that offers business
advisory services: “Before you start make
sure that you have a contractual obliga-

tion with reliable suppliers.”

This, he says, will help you specialise in
the supply and exportation of particular
fruits and vegetables that you are most
comfortable with.

Just like any other business, for ene 10
start exporting, according to Buteraba,
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IT IS POSSIBLE TO START A FRUIT AND
VEGETABLE EXPORT BUSINESS WITH
SHSTOM

Whareas there
are challenges in
the business of
exporting fruits
and vegetables,
it Is a profitable
venture with
ood returns.

you need to put your business in or-
der by registering with the relevant
authorities such as the Ministry of
Agriculture and Uganda Export Pro-
motion Board, among others.

The beauty of this business, you
can start small and capital of about
Shs10m will take you far.

The money will certainly be used
to buy stock (fruits and vpg_etables)
of about five tonnes. logistics, an
packaging and clearing export docu-
mentations.

According to John Lwere, the ex-
port promotions officer at Uganda
Export Promotion Board, ShslOm, 1f
well utilised, can fetch you returns
of more or about 30 per cent, which
translates to about Shs3m.

Which means that Shsl0m has the
potential to retwrn an annual turn-
P axepss of Shs36m if other
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The exporter is required 1o ap

oint a customs agent to transact
on their behalf as well as obtain an
export license from the Uganda Ex-

port Promotions Board.
The exporter must also secure the
services of a licensed transporter

(where applicable).




