BY MICHAEL AGABA

KAMPALA. The government, thro

the Uganda Tourism Board
inda (UTB) and
_Ugandq s High Commission in Austral-
ia, has _u?tensui(_ed efforts to tap into
Australia’s lucrative outbound tourism

market.

The development follows a high-lev-
el engagement between a delegation of

Australian tourism professionals and
Uganda’s diplomatic and tourism lead-
ership.

The meeting, held after the delegation
completed an extensive familiarisation
tour across Uganda’s national parks,
conservation areas, cultural sites and

community tourism destinations, sig-
nalled what officials described as a de-
liberate push to position Uganda more
competitively among Australian travel-

Jers seeking authentic long-haul adven- .

ture experiences.

The UTB Executive Director, Ms Juli-
ana Kagwa, said the visit exposed signif:
1cant untapped potential within Aus-
tralia’s outbound tourism market.

Ms Kagwa added that Uganda must
now focus on converting positive des-
Unation impressions into measurable
tourism numbers through stronger
destination packaging, consistent pro-

motion, and deeper partnerships with
travel agents, tour operators, media in-

fluencers and destination marketersin

Australia.

“When Australian travel profession-
als see Uganda for themselves, they un-
derstand the product more deeply. The
next step is to turn that understand-

rals and visitor num-
bers,”she added.
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comes a
e i issioner to
Uganda’s High Cornmissioner -
Augstralia, Ms Dorothy Hyuha, said
the next phase is to trapslate the
delegation’s experience into tangi-
tourism growth.
tZ‘IV?Ve want more visitors to move
from hearing about the pearl of Af-
rica to travelling to the Pearl of Afncaf,‘
and returning home as ambas§adors [0}
Uganda’s tourism story,” she said. N
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