The Ministry of Foreign Affairs de-
scribes Uganda's participation as a “stra-
tegic move to aggressively penetrate the
Swiss tourism market, introduce its ad-
venture, sports portfolio, and attain fa-
miliarity and name-recognition amone

UL

Swiss travellers™
At the FESPO, Uganda promoted sce-
nic Views, trails, cycling tours, golf corirse
3 “ernational sports events
ajor_xgmdc its premium coffee, cultural
heritage, enh ancing her overall brand
identityto the hi gh-end travelier.
Mr Stephan Am stad, the exhibition
manager, said Uganda was the second
Can country, after South Africa, to
have a pavilion at the Zurich FESPO, a

development he hailed as“historic’and

“welcome™, -
Th¢ Minister of State for Tourism, Mr

Martin Mugarra Bahinduka, who led - ly small population,” Ms Kaggwa was
Uganda’s delegation, said the country’s . quotedin astatement from the Ministry

presence in Zurich provided it with an
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trict.

Opportunity to establish first-hand the
Swiss travellers' profile and customise
product development and market infra-
structure interventions accordinghy

The Uganda Tourism Board (UTB),
Ms Juliana Kaggwa, said acquiring first-
hand market insights gives thern an op-
portunity to benchmark marketing ma-

© terial and improve on what they already

have, while networking with Swiss tour
operators selling African destinations.
“We-realise that producing materials
in three different langnages is impor-
tant for this market despite its seeming-

of Foreign Affairs.

Uganda draws lessons from Zurich EXpo

to the
2 dep" ]l Y Amwssador
S&fncgsfsedﬂ?ﬁmm“ ne-size-fits-
cautioned against using 2 98 2o
all approach in promoting "vL UL
Switzerl and.SaYing that venturing can
markets without miquate S—

lead towrong product emg]('i Econom-

“As a Mission, we have use (ECD)re-
ic and Commercial Drplomg dethe
sources to do our homework 2 e
UTE on how to develop R gfrfh‘t
ucts that show Eﬂl‘;ll m”heldﬂ salds?ndmg
Swiss demographics, ie sad.

According to the Ministry of}'»‘i:r}m:hcee, ,
tourism earnings reached $1.7b i
Financial Year 2024/25,which was attrib-
uted to increased investments.
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