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rmeenen . Whywomen lag behmd in Uzanda’s e-commerce boom

“HE-commerce and digital marketing
are underutilised in the country. The
are not using plat-

hook, WhatsApp. Tik
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;iagl from digital trade OPPOJ’MIUZI:_ $0<twomen compared to men,are not and the Mastercard Foundation. is im-

s g]ta]]y literate. They have phones, but pl()n’]pn“n’:r the “Business Ku 5¢ ,Ir‘rhl Yo~

cnfrmprmnpl]r ) ’ca-

-80-70% of women lack digital campaign to build
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d esf:iot:q; r:r;éléisgg)glvﬂl of the coun- }rou find that the average woman real-
f-commerce volumes are projected to : ]3: ’g”g(es more pictures than they actual- business skills. ’ pacity and confidencein digital inance. forms such as Face
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