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is canl::ywef nms;g:[d itin the hiinds of silence and
to ik 003 a everyone else.
ht‘];s Tvisi ¢ andin so doing As Warren Buffett once said,
“irreleun e With terms like “It takes 20 years to build a rep-
declinimnsCXPired invisible,  utation and five minutes to
Tng" ruin it *Todayt can take five
fene MY Satacrossaclose  minutes for peopleto form a
‘t'nej'm fmine who s also 2 reputation about you oriline,
Wo T EXeCUtive and while even if you have never post-
€ Wete chi chatting about ed a single thing but appear
2 Mumber Ofissues theysud-  in searches or if you have one
denly logkeq atmewiththis  poston any social media chan-
TAMer-of fact, I mean business  nel, :
"Bht now ook and asked, . Let's ground this in reality,
"Dt Cynthia why should| shall we? Linkedin today has
d My precious time post-  over one billion users global-
? social media?", in- Iy: More importantly decision
Stantly sat upright because it makers live there talent ac-
AWmed on me, that it is a de- quirers hunt there and jobs to-
ﬁmngmomentformyﬁiend.l day are advertised there, etc.
ad to assemble mythoughts  Studies consistently show that
and reason with them,some-  gver 80 percent of Bap leads
thingIdo all the time.Howev-  come through Linkedin, and
enfailure is not an option here executives who actively share
because what I'say will deter- insights on LinkedIn are per-
mine his relevance, his pro- ceived as more credible, more
£ress and his future, accessible, more authentic,
BeforeI could open my more progressive and more in-
fluential We know many lead-
_ ers who are brilliant in board
Who do you rooms, but invisible online -
5 respectfully,unimpressiona-
think gets cal- ble outside. That invisibility is
led for panels, Denliiths sl op
media inter- Ifyouare squirming n your
. ! dlaj:becaweofwhatyma:e
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rsths qr closer to home,
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tunities? ngandawimthesamezxpe-
5 rience, same intelligence, sim-
llar background, and even the
same networks. Oneis com-
pletely silent online withno
social media presence (know
those MPs who suddenly get
elected in office and scamp-
er to open social media chan-
nels? Why do channels even
show the date when they were
opened, ironic),
Anyways, the other executive
asocial post or an arti-
cle once or twice aweek Here,
mouth to respond, he went Idonot mean motivational
further, almost amused “Every  quotes copied from Google, but
time I read aLinkedIn post,I personal reflections, lessons, a
think. . “show off, attention short thought on inflation and
seeker,why did theyevenpost  howit affects Ugandans, a be-
this?” hind the scenes moment from
I'smiled because [can defi- ateam engagement,a simple
nitely relate,I mean, don't we and honest take as they navi-
all? Judgement is part of qur gate their leadership role,
nature afterall, Six months later who do
Truth be told, he is not alone. You think gets called for pan-
FromMubende boardrooms els, media interviews, partner-
to Kololo brunch tables, that ships or board opportunities?
sentiment is aJi\reland we_ll,f} My ﬂ'iend,pen:epﬁgnis cur-
friend last year said something  rency!
Ms Cynthia Mpanga is a communication specialist, author and
i philanthropist.
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