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How an online portal is
rewriting community
fourism in Uganda
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Each received up to Shs300m
implementation from Octahea:
2025 to September 2026.
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Whatartisans say

"Previously, we waited for 2 mur-

 acle.Sometimes we spend a la
. without any sale.” -

She describes waking up to

. mist over Bwindi's hills, arrang
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| waiting feel worthwhile.”

she notes that sales help her

! family pay for food and school
. fees. "When someone choos-
© es a piece of art and decides to
- my family If my basket is online,

is kmown, and people
understand the work behind

_it.Eveniif they do not meet me

CamScanner



